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Mabel Fairbanks didn't let segregation stop her from skating.
Why can’t we convince others? And why won’t people listen? We say great things to people. We offer great products to
prospects. We share our vision and passion with others. And they don’t believe us, they don’t buy, and they don’t share
our vision and passion. We say great things, but people don’t believe us or act on our message. Why? Well, we don’t
need more good things to say. Instead, we need to learn how to get people to believe and trust the good things we are
saying already. It’s not about the price. It’s not about the salesman’s breath. It is not about the leader’s PowerPoint
presentation. It is all about the magical first few seconds when we meet people. What happens? In the first few seconds,
people make an instant decision to: 1. Trust us. Believe us. Or, in the first few seconds, people make an instant decision
to: 2. Turn on the salesman alarm. Put on the “too good to be true” filter. Be skeptical. Look for “the catch.” This
decision is immediate, and unfortunately, usually final. Tom "Big Al" Schreiter shows us exactly how to build a bond of
trust and belief with prospects in seconds. How? By talking directly to the decision-making part of the brain, the
subconscious mind. In this book, “How To Get Instant Trust, Belief, Influence And Rapport! 13 Ways To Create Open
Minds By Talking To The Subconscious Mind,” we will learn easy four- and five-word micro-phrases and simple, natural
techniques that you can master within seconds. Yes, this is easy to do! Our message should be inside of other people’s
heads, not bouncing off their foreheads. Our obligation is to get our message inside of their heads so they will have
options and choices in their lives. Now, if we can’t get people to trust and believe our message, then we will effectively
be withholding our message from them. Use these short, easy, tested, clear techniques to build that instant rapport with
other people. Then, everything else is easy. If you are a leader, a salesman, a network marketer, an influencer, a
teacher, or someone who needs to communicate quickly and efficiently, this book is for you. Order your copy now!
The United States has enduring national and strategic interests in the polar regions, including citizens living above the
Arctic circle and three year-round scientific stations in the Antarctic. Polar icebreaking ships areÂ needed to access both
regions.Â Over the past several decades, the U.S. government has supported a fleet of four icebreakers -- three multimission U.S. Coast Guard ships (theÂ POLAR SEA, POLAR STAR, and HEALY) and the National Science
Foundationâ€™s PALMER, which is dedicated solely to scientific research.Â Today, the POLAR STAR and the POLAR
SEA are at the end of their service lives, andÂ a lack of funds and no plans for an extension of the program has put U.S.
icebreaking capability at risk. This report concludes that the United States should continue to support its interests in the
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Arctic and Antarctic for multiple missions, including maintaining leadership in polar science. The report recommends that
the United States immediately program, budget, design, and construct two new polar icebreakers to be operated by the
U.S. Coast Guard. The POLAR SEA should remain mission capable and the POLAR STAR should remain available for
reactivation until the new polar icebreakers enter service. The U.S. Coast Guard should be provided sufficient operations
and maintenance budget to support an increased, regular, and influential presence in the Arctic, with support from other
agencies. The report also calls for a Presidential Decision Directive to clearly align agency responsibilities and budgetary
authorities.
Provides an overview of different icebreakers: openers, acquainters, games, and brainstorming as well as guidelines for
selecting icebreakers.
The age and condition of the U.S. Coast Guard's polar icebreakers are jeopardizing national security and scientific
research in the Arctic and Antarctic, according to an interim report from the National Academies. Because of a shortfall in
funding for U.S. polar icebreaking activities, long-term maintenance on these icebreakers has been deferred over the
past several years, making the ships inefficient to operate and their technological systems outdated. Congress asked the
National Academies to provide a comprehensive assessment of the current and future roles of U.S. Coast Guard polar
icebreakers in supporting U.S. operations in the Antarctic and the Arctic, including scenarios for continuing those
operations and alternative approaches, the changes in roles and missions of polar icebreakers in the support of all
national priorities in the polar regions, and potential changes in the roles of U.S Coast Guard icebreakers in the Arctic
that may develop due to environmental change. This brief interim report highlights the most urgent and time-dependent
issues, and a final report, expected to be released next summer, will examine the type and number of icebreaking ships
that the U.S. requires in the long term and other issues.
Ice Breakers! How to Get Any Prospect to Beg You for a PresentationOver 600 Icebreakers and GamesHope Books
If you're passionate about using interactive group games to help people interact, share and connect - and have no
equipment whatsoever - this book is for you.Interactive group games and activities are one of the most powerful (and
attractive) ways to help people connect. And research clearly shows that the most successful programs in the world are
those which intentionally build trusting and healthy relationships.In this entertaining and simple how-to guide, Mark
Collard distils 30+ years of experience to help you harness the power of group games to have fun and leave your group
feeling engaged, valued and meaningfully connected to one another. All without props.This book will help you:Learn
150+ interactive group games & activities that people love, are universally appealing & require no props to play;Know the
difference between an 'ice-breaker' and an 'ice-maker;'Understand why the latest research demands that we help our
Page 2/10

Download Ebook Ice Breakers How To Get Any Prospect To Beg You For A Presentation Mlm Network Marketing
Book 1
groups connect first before we deliver our content;Use five powerful tools to engage unwilling participants, create
productive teams & exceed your group's expectations; andApply a simple four-step program design model that is
guaranteed to invite your group to play, interact, trust & learn.Exclusive BonusesTo help you make all of this super-easy,
No Props No Problem comes with four unique, value-added resources:QR code for every activity to access online video
tutorials, leadership tips, variations & so much more;30-Days Free access to playmeo's ever-expanding activity database
(premium subscribers already have immediate access);Free Group Games App to access everything in the palm of your
hand; andForty Ready-to-Play Program Templates for 12 to 100+ people.This book makes no props, no problem, and will
help you squeeze more than just fun out of your programs.Grab your copy of No Props No Problem today.Written by
Mark Collard, 2018 (272 pages)
With literally 100's of icebreaker questions, dozens of activities and team-building games, this book will help you to use
icebreakers with ease, build effective teams and be a team leader who makes things happen. Icebreaker topics include:
Getting To Know One Another, Hates 'n' Loves, Hopes & Dreams, Fun Ice Breakers, Icebreakers for Men, Icebreakers
for Women and Ideas & Creative Thinking. You'll learn what makes a good icebreaker and how to avoid icebreaker
blunders. In "Over 600 Icebreakers & Games" you'll discover stimulating ways to: - set the right climate use icebreakers
the right way introduce groups quickly and easily open conversations with strangers start meetings creatively use
icebreakers to get to know your team create a problem solving atmosphere discover your teams strengths and
weaknesses break down barriers & boost teamwork skills build trust stimulate communication skills share personal highs
and lows think outside the box get results in minutes use fun activities to energize your team Whatever your team or
small group is like, this book will give you the tools to build a great team!
55 short, easy-to-prepare tasks that strengthen communication skills while building respect, tolerance, and
understanding. Many of the icebreakers include extension activities to further incorporate them into daily lessons.
This books is a collection of Ice-Breakers and Heart-Warmers especially written for a variety of Christian small groups.
Some of these activities are Serendipity classics, buy many of them are brand new. Ice-Breakers and Heart-Warmers is a
treasure chest full of helpful activities designed to make your small group a place of trust, growth, and compassion.
254 pages in glorious color!If you are a people manager, trainer, coach or just someone who has to engage people this
book is for you.This book of 101 activities, energizers, icebreakers and stories has been designed with over 30 years joint
training experience by two corporate trainers who know how hard it can be to keep teams and groups engaged.Whether
you are looking to spice up your training courses, energise your team meetings, raise team morale or simply have some
fun with your teams this book will help you achieve that.Each activity has a consistent format and is broken down into
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categories to make it quick and easy for you to find the one that will suit your needs. Activities range from full-on team
building and communication activities down to quick fun energisers you can do on the spot. With each activity carefully
chosen and laid out to ensure you have maximum opportunity of success, we have also ensured you won't break the
bank by needing lots of expensive or complicated materials to run these activities. You may not have the time or budget
to run full blown training courses but by using this book there is nothing stopping you from creating more engagement,
energy and fun with your teams or groups.
The perfect prospect. The perfect presentation. And our prospect says, “No.” What happened? Our prospect did not
connect with or understand our presentation. Our presentation is clear to us, but our prospect understands the world
differently. Yes, our prospect understands a different language. There are four different color personalities, and each of
those personalities interprets our world differently. They have their own viewpoint and their own language. They make
their decisions based upon their viewpoint, and the language we use to present to them has to match their personality.
When we talk their language, magic happens. Our prospects understand and appreciate what we offer them. Once we
have this connection, prospecting, selling, sponsoring, and presenting are easy. Learning the other color personalities’
languages is easy. We simply modify our most common phrases to match their viewpoints. If our yellow personality
prospect wants to serve and help the world, then why not present our opportunity from that viewpoint? It is just that easy.
In this book we will quickly learn the different personalities and how to identify them. Then, we will learn proven phrases
for connecting, prospecting, selling, and sponsoring for each color personality. The reactions of our prospects will be
amazing. As network marketing leaders, we want to move people to take positive actions. Using their own color language
is how we will do it.
Youth workers can turn their youth groups into dynamic, exciting events that kids will actually look forward to with the
great ideas found in Uncommon Games and Icebreakers. In this practical resources, leaders will find over one hundred
innovative, group-tested ideas for fun games and original icebreakers. To make prep time easier, along with full
instructions, each activity has margin icons that give vital information, such as number of people needed, in/outdoor
activity, time required etc. These fun activities can be used in any high school and junior high setting, including church
groups, retreats, special events - and they complement other Uncommon high school and junior high school study
resources. Includes CD-ROM with reproducible instructions for every activity.
Like the first set of Games to Get them Going, these short, easy-to-prepare activities are sure to strengthen
communication skills while building respect, tolerance, and understanding. They are great for back to school or for
helping students learn to work together. They will have your students up and moving around or having fun at their desks.
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Some of the icebreakers include extension activities to further incorporate them into daily lessons.
Running a training session? Giving a speech? Heading a workshop? Making a Presentation? Ice breakers come in handy
in all these situations & this is the largest & most imaginative collection you'll find anywhere!
Leadership is a learned skill. No one is a "natural-born leader." Babies aren't given a manual on how to be an adult.
Adulthood is learned from others. So how will we teach eager distributors to become leaders? By showing, participating,
experiencing ... and of course, sharing stories. Yes, our distributors could imitate us to become leaders, but not everyone
is created the same, with the same set of skills or advantages. So there must be common lessons everyone can learn for
leadership. Inside this book you will find many ways to change people's viewpoints, to change their beliefs, and to
reprogram their actions. And when these three things change, the results will naturally change too. Building leaders in
your organization is the best investment in financial security you can make. The return on your investment is paid over
and over again. And the earnings from developing one good leader could dwarf the monthly payout of almost any
retirement plan. Build your network marketing business faster, now. Order your copy now!
These 10 short, easy-to-prepare activities are sure to strengthen communication skills while building respect, tolerance, and understanding.
They are great for back to school or for helping students learn to work together. They will have your students up and moving around or having
fun at their desks. Some of the icebreakers include extension activities to further incorporate them into daily lessons.
The world is not a boring place, but we find ourselves bored so often because we haven't been asking the right questions. This book is 300
questions that have already sparked thousands of conversations that have helped strangers begin to bond as friends, friends grow closer,
and spouses discover new things about one another after years of marriage. If you've ever felt bored in a conversation at some boat anchor
of a party, an interesting question can change not only your outlook on the party but the party itself.
Trusted with the secrets of the wealthy, she can never reveal her own... Escaping from an abusive marriage, seventeen-year-old Lakshmi
makes her way alone from her 1950s rural village to the pink city of Jaipur. There she becomes the henna artist-and confidante-most in
demand to women of the upper class. Known for her original designs and sage advice, Lakshmi must tread carefully to avoid the jealous
gossips who could ruin her reputation and her livelihood. As she pursues her dream of an independent life, she is startled one day when she
is confronted by her husband, who has tracked her down these many years later with a young girl in tow-a sister Lakshmi never knew she
had. Suddenly the caution that she has carefully cultivated as protection is threatened. Vivid and compelling in its portrait of one woman's
struggle for fulfillment in society, The Henna Artist opens a door into a world that is at once fascinating, stark and cruel.
Nonprofits leaders are optimistic by nature: they believe with time, energy, smarts, strategy and sheer will, they can change the world. But too
many cooks, not enough money, an abundance of passion, can make you feel there are too many obstacles to overcome. Garry shows you
how to build a powerhouse board, create an impressive and sustainable fundraising program, renew your passion for your mission and
organization, and become a bigger difference in the world.
Antarctica and the surrounding Southern Ocean remains one of the world's last frontiers. Covering nearly 14 million km² (an area
approximately 1.4 times the size of the United States), Antarctica is the coldest, driest, highest, and windiest continent on Earth. While it is
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challenging to live and work in this extreme environment, this region offers many opportunities for scientific research. Ever since the first
humans set foot on Antarctica a little more than a century ago, the discoveries made there have advanced our scientific knowledge of the
region, the world, and the Universe--but there is still much more to learn. However, conducting scientific research in the harsh environmental
conditions of Antarctica is profoundly challenging. Substantial resources are needed to establish and maintain the infrastructure needed to
provide heat, light, transportation, and drinking water, while at the same time minimizing pollution of the environment and ensuring the safety
of researchers. Future Science Opportunities in Antarctica and the Southern Ocean suggests actions for the United States to achieve
success for the next generation of Antarctic and Southern Ocean science. The report highlights important areas of research by encapsulating
each into a single, overarching question. The questions fall into two broad themes: (1) those related to global change, and (2) those related to
fundamental discoveries. In addition, the report identified key science questions that will drive research in Antarctica and the Southern Ocean
in coming decades, and highlighted opportunities to be leveraged to sustain and improve the U.S. research efforts in the region.
Do you want to be a leader? Or, do you want more leaders on your network marketing team? The strength of your network marketing
business is measured in leaders - not in the number of distributors. Leaders are the long-term foundation of your business. Everyone says
they want to have more leaders, but how? How does one find leaders? How does one create leaders? What are the things we need to teach
ordinary distributors to do in order to become leaders? Successful leaders have a plan. They want to duplicate themselves as leaders. This
plan doesn’t happen by accident. Follow this plan. Instead of wishing and hoping for leaders, this book will give you the step-by-step
activities to actually create leaders. Yes, there is a plan for building leaders and it is simple to follow. Discover how to give ordinary
distributors a leadership test to determine if they are ready to enter the path of leadership. Then, learn how to start their training process with
the biggest leadership lesson of all: problems. When you have an organization of leaders, network marketing gets easier. Instead of spending
the day with repetitive activities with distributors, you will enjoy the free time this business offers. Spend the time to build and create leaders,
and then you will have the freedom to visit the beaches of the world. This is the perfect book to lend to a new distributor who wants to build a
long-term MLM business, and would like to know exactly how to build it. Creating network marketing leaders should be the focus of every
business-builder. Order your copy now!
This indispensable guide for new university or college teachers brings together straightforward and practical advice on small group teaching
as well as examples of practice across disciplines and a sprinkling of sound educational theory. Written in a highly accessible jargon-free
style, this book comprehensively covers critical areas such as: the underpinning foundations and dynamics of small group teaching the role
and skills of the effective tutor tried and tested small group teaching methods and techniques guidance on problem-based learning, studentled and tutor-less tutorials up-to-date advice on inclusive and non-discriminatory practice a review of assessment criteria and methods. The
book offers much needed support and guidance for new and part-time teachers in further and higher education, covering a wide range of
teaching scenarios. It will also be critical reading for all those who wish to refresh or invigorate their teaching.
This collection of 50 icebreakers is organized around common business situations. 50 illustrations.
From the author of the wonderful Keepers series comes a vividly exciting fantasy-adventure, the first in the 'Hidden' series.
This book is packed with strategies and insights that will help you design better training courses. It focuses on how people learn as the key
factor in making design decisions. The book shows you how to design a good course for any field, no matter what medium you use to deliver
it. Learn how the brain works, how people forget, how to gain and maintain attention and how to make a subject interesting. Then use the
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easy-to-follow guidelines to design strategically by increasing curiosity, making content emotional, making learners practise what they have
learned and using failure as a teaching tool. The art of designing a course and making people learn is mastered through practical experience
of running courses; the science is gained by evidence-based research on how people learn. The book combines the two, offering many
examples and studies in cognitive psychology, neuroscience, instructional design and training the trainer. You will find lots of examples and
studies in the book that provide insights that may not be obvious but that lead to important design decisions. They will change forever how
you think about training design and delivery and help you design courses that your learners will love. In Course Design Strategy, you will
learn: · How to make content memorable · What learners expect from a course · How people learn and forget, and why this should be the
cornerstone of any course design · How to use eureka moments and eureka concepts as the building blocks of course design · How to make
content easy to learn · Why the presence of a feedback loop is crucial to learning · How to use exercises and tests to enhance learning
Rule the Room is the product of Jason Teteak’s twenty-year experience as a trainer and coach. His thoroughly tested advice covers every
presenter’s concerns, from hooking the audience immediately to entertaining them, and from overcoming your fears to handling questions.
He covers every base—content creation, delivery, audience management— with an overview plus step-by-step instructions, review exercises,
and scores of specific and practical tips. Whether you want to persuade, motivate, teach, or inspire, Rule the Room can be your guide.
Get our prospects to make a “yes” decision immediately ... even before our presentation begins! Pre-closing is natural. We make a final
decision to go to a movie before we see the movie. We make a final decision to go to a restaurant before we see the menu. It is the same
with sales presentations. Prospects decide first if they want our business or product, before they see our facts, features and benefits. Closing
at the end of our presentations creates stress for us and our prospects. We hate the feeling of pushing for a final decision at the end of our
presentation. Now we can confidently give our presentations without the pressure of trying to convince our prospects. Why? Because our
prospects already want what we offer. Getting a “yes” decision first makes sense. Why would we even want to present our business or
products unless our prospects wanted them first? Now our prospects will love every detail of our presentation. No stress. No rejection. And a
lot more fun. So instead of selling to customers with facts, feature and benefits, let’s talk to prospects in a way they like. We can now get that
“yes” decision first, so the rest of our presentation will be easy. Scroll up now, get your copy, and get your prospects to say “yes”
immediately!
Icebreakers help to develop an atmosphere in which participants feel comfortable being part of a group. This remarkable book offers over 100
innovative activities that will help build trust and desire within any group to work together to accomplish the groups goals--regardless of age,
gender, or experience. Group size, time limitations, purpose, and physical capabilities of are all addressed to make finding the right
icebreaker easy and effective. Each icebreaker is thoroughly explained, and includes materials needed (if any), as well as variations on the
activity and questions that can be used to facilitate post-activity discussions.
Not every prospect joins right away. They have to think it over, review the material, or get another opinion. This is frustrating if we are afraid
to follow up with prospects. What can we do to make our follow-up efforts effective and rejection-free? How do we maintain posture with
skeptical prospects? What can we say to turn simple objections into easy decisions for our prospects? Procrastination stops and fear
evaporates when we have the correct follow-up skills. No more dreading the telephone. Prospects will return our telephone calls. And now,
we can look forward to easy, bonded conversations with prospects who love us. Prospects want a better life. They are desperately searching
for: 1. Someone to follow. 2. Someone who knows where they are going. 3. Someone who has the skills to get there. We have the
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opportunity to be that guiding light for our prospects. When we give our prospects instant confidence, contacting our prospects again
becomes fun, both for the prospects and for us. Don’t we both want a pleasant experience? Don’t lose all those prospects that didn’t join on
your first contact. Help reassure them that you and your opportunity can make a difference in their lives. Use the techniques in this book to
move your prospects forward from "Not Now" to "Right Now!” Scroll up and order your copy now!
The phenomenon returns! Originally published in 1987, The Book of Questions, a New York Times bestseller, has been completely revised
and updated to incorporate the myriad cultural shifts and hot-button issues of the past twenty-five years, making it current and even more
appealing. This is a book for personal growth, a tool for deepening relationships, a lively conversation starter for the family dinner table, a fun
way to pass the time in the car. It poses over 300 questions that invite people to explore the most fascinating of subjects: themselves and
how they really feel about the world. The revised edition includes more than 100 all-new questions that delve into such topics as the
disappearing border between man and machine—How would you react if you learned that a sad and beautiful poem that touched you deeply
had been written by a computer? The challenges of being a parent—Would you completely rewrite your child’s college-application essays if it
would help him get into a better school? The never-endingly interesting topic of sex—Would you be willing to give up sex for a year if you knew
it would give you a much deeper sense of peace than you now have? And of course the meaning of it all—If you were handed an envelope
with the date of your death inside, and you knew you could do nothing to alter your fate, would you look? The Book of Questions may be the
only publication that challenges—and even changes—the way you view the world, without offering a single opinion of its own.
"A handsome, beautifully produced compilation of meditations and exercises to inspire us to find joy and expand the ways we engage with
the people and places, the objects and tasks we encounter in our everyday lives"--

Want to get your MLM and network marketing prospects to beg you for a presentation by using Ice Breakers? You can turn any
warm or cold prospect into a hot prospect, wanting to know all about your business. How? By learning how to effectively introduce
your business into a social conversation with an easy, rejection-free sequence of just a few words. Prospects want what you have
to offer, but they are afraid of someone selling them. However, prospects love to buy and join. So why not use socially acceptable
word sequences that compel any prospect to literally beg you for a presentation? This book contains several effective formulas
with many examples of each formula that you can use or modify. Once we know how the formulas work, we can create unlimited
Ice Breakers on-demand to use and pass on to our downline. Your distributors will no longer be afraid of prospecting; instead, they
will love prospecting. It is much more fun when we are in control. Distributors want to work hard, but just don't know what to say.
Their opening random remarks ruin their chances and they suffer bad experiences. That experience trains them to avoid
prospecting. But with trained words and phrases, everything changes. Quick and positive results. Prospecting is fun again. Enjoy
learning how to prospect negative people, positive people, relatives, co-workers, strangers, leads, cold prospects ... anyone, by
using fun Ice Breakers that even the prospects enjoy. Spend the entire week giving presentations, instead of spending the entire
week looking for someone to talk to. And never again will you have to hear one of your distributors complain, "I just don't have
anyone to talk to." Ice Breakers are the best way to energize your MLM and network marketing business. Order your copy now!
The New York Times bestseller author of Dangerous Minds has a new way to engage students LouAnne Johnson's newest book
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is a collection of fun and simple educational icebreaker activities that get students excited and engaged from the very first minute
of class. These activities are great to use with students at all levels, and many of the activities include variations and modifications
for different groups. Research has shown that the use of icebreakers increases student motivation by creating an emotional
connection between the student and school. In as little as five minutes, a creative icebreaker can engage students' brains,
encourage critical thinking, and much more. Includes a fun-filled collection of icebreakers that get students thinking and keeps
them engaged Written by LouAnne Johnson, a teacher and acclaimed author of eight books Contains ideas for promoting
creativity, unifying the classroom community, preventing disruptive behavior, and creating positive attitudes towards school and
learning No matter what your students' age group this book will give you the tools you need to create a classroom environment
that promotes learning.
Moving Beyond Icebreakers contains 440 pages packed with insight and ideas about building community, engaging students in
learning, and making meetings work. It describes an innovative meeting format and documents over 300 interactive exercises (not
just "icebreakers") that enable readers to: * Achieve group goals * Build relationships * Resolve group problems * Teach, lead,
motivate, and inspire The first 130 pages describe how to use "icebreakers" and other interactive methods to help group members
make decisions, create new ideas, solve problems, resolve conflicts, and understand new concepts. In these pages you will find a
five-part meeting structure that you can use to become an expert facilitator, following an approach that engages both youth and
adults in meeting the group's goals. You will also find detailed agendas, lesson plans, and scenarios that show how this approach
works in the real world. Table of contents: * Why use interactive methods? * Working into interaction * Coping with resistance and
fear of failure * The interactive meeting format * Interactive exercises (name exercises, warm-up questions, five-minute
springboard exercises, fifteen-minute springboard exercises, in-your-chair springboard exercises, tag-style springboard exercises,
springboard exercises for groups both large and small, the rest of the springboard exercises, work-station exercises, evaluation
exercises).
Paralyzed with fear? Can't get started? Never again! What if we could put our new team members into action immediately? How?
With the exact words to say and the exact activities to do. In just a few minutes, our quick start instructions can help our new team
members find the perfect prospects, close them, and avoid embarrassment and rejection. Our new team members have never
done network marketing before. Let's shorten their learning curve while helping them get results in the first 24 hours. As with any
profession, there are many skills to learn when we start a network marketing career. But, we don't have to learn them all right
away. With just a few basic mindsets and phrases, our new team members can build a business while they learn their new
profession. To start immediately, they need to learn how to: * Say the right words in the first 10 seconds. * Avoid rejection. * Never
set off the dreaded salesman alarm. * Get others to point them to high-quality prospects who are ready to take action. * Get
appointments immediately. * Give short answers to the biggest objections. * Talk about problems, not solutions. * Create better
results with Level Six communication. * Follow up in minutes, not hours. * Address the five trigger points prospects use to make
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their final decision. Our new team members are at the peak of their enthusiasm now. Let's give them the fast-start skills to kickstart their business immediately.
Documents the 1952 Coast Guard mission to save the crews of two oil tankers that were torn in half by the force of one of New
England's worst nor'easters.
A. L. Graziadei's Icebreaker is an irresistible YA debut about two hockey players fighting to be the best—and the romance that
catches them by surprise along the way. Seventeen-year-old Mickey James III is a college freshman, a brother to five sisters, and
a hockey legacy. With a father and a grandfather who have gone down in NHL history, Mickey is almost guaranteed the league's
top draft spot. The only person standing in his way is Jaysen Caulfield, a contender for the #1 spot and Mickey's infuriating (and
infuriatingly attractive) teammate. When rivalry turns to something more, Mickey will have to decide what he really wants, and what
he's willing to risk for it. This is a story about falling in love, finding your team (on and off the ice), and choosing your own path.
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